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Abstract; Business model innovation { BMI) is a hot issue in the field of business model research. From the research lit-
erature of foreign scholars, we can see that they have gotten many important results, but most of them lack following — up
research support. We should sum up BMI from some aspects like the forces of BMI, the approaches of BMI, the imple-

mentation of BMI and the resistance of BMI, on this basis, to put forward a preliminary analysis framework of BMI.
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