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ABSTRACT

With global 3G commercial advancing with steady steps and marching
into the the scale developmnet stage, cell phone brand manufacturers and
mobile networkoperators, as important parts of communication industry chain, '
are facing increasing international competition. In order to grasp the
opportunites, facing challenge and obtained satisfactory performance, it is
essential for them to use the idea of “Think globally, Act locally” to dirct
their international management and international marketing, and well analysis

the customer behavior of various countries.

Under this circumstance, it is of practial significance to have a further
research on “A Comparative Study of Cell Phone Consumption Behavior of
American and Chinese College Students”. The author utilizes the real
diagnosisanalysis method and finish this thesis.

The frameworks of this thesis is as follows,

Firstly, the author strives to broadly absorb the merits from numerous
theories and researches about cell phone consumption, reviews the
international marketing theories. On the basis of numerious secondary
documents and theories, the author adopts interviews and questionaires,
ackonowledges several proposal suppositions and thus draw some

conclusions and enligtenments.

Secondly, propose the following initial suppositions,
L The proportion of American college students using 3G cell phones
should be higher than the Chinese college students.
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IL.  American college students are more sensitive to the price of cell
phones than Chinese college students.

Ill. The proportion of Chinese college students buying cell phone
occupy living expenses should be higher than American college
students.

IV. Chinese college students send more text messages, while
American college students make more cell phone calls because of
different price and cultural differentiation.

V.  The proportion of American college students pay for cell phones
and membership fee by themselves should be higher than Chinese
college students.

Lastly, after performing the guestionaires investigation, conduct
statistics on questionaires and analysis the data, subsequently, acknowlege the

suppositions and thus draw several conclusions and enlightenments.

This thesis is applying the international marketing theories, close
connecting with foreland technology development, comparision studying cell
phone consumption behavior of American and Chinese college students. It is
of realistic significance to  provide cell phone brand manufacturers and
mobile networkoperators with some suggestions. Hope related companies and

scholars to get some enlightenments.

Keywords: American and Chinese college students, Cell phone consumption

behavior, Comparative Study.
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Questions for Cell phone Consumption

Targeted respondents:
Undergraduates and graduates without full-time job experience (18-27 years old}

Dear friends,

We'd highly appreciate your help in supplying the relevant information led by the
following questions. This survey is part of the study “A Comparative Study of Cell Phone
Consumption Behavior of American and Chinese College Students” by Center for Global
Marketing from University of International Business & Economics (UIBE), Beijing, China,
Yous answer will be kept confidential only for our academic study. We’d highly appreciate
your help in supplying the relevant information led by the following questions:

1

10,

11.

12.

What type(s) of cell phone network are you currently using (GSM, CDMA,
WCDMA,TD—SCDMA,CDMAZOOO,GSWCDMA,GSM/WCDMA,GSW[‘D-SCD
MA, GSM/WCDMA/TD-SCDMA, etc.)?

Since which year have you begun to use cell phone?How many cell phones have you
used so far? (replacement frequency)

What led you to replace your cell phone(s)? And how do you dispose the old cell
phone when you have a new one?

When you buy cell phones, which attribute did you consider most important and
secondly important? (price, quality, design, features, brand, battery, after-sale
service,etc.)

Which feature do you think most important and secondly unponant?(cmneras, color
screen, ringtone, messaging, i’game, video, memo, mp3, TV, handwrltmg, software,
website surfing, etc.)

Which cell phone brand do you prefer most? (Nokia, Motorola, Samsung,
Sony-Ericson, LG, Blackberry, etc.)

Do you keep a cell phone and a fixed phone at the same time?

On monthly basis, do you send more short messages than making more cell phone
calls, or the other way round? Explain why, please.

How much do you usually have to pay for your cell phone membership fee
(monthly)?

How did you manage to pay for your cell phone and how do you pay for regular
membership fees?On your own? ( If so, do you have a part-time Job‘7)0r financed by
your parents or relatives?

Where did you buy your cell phone and arrange your membership fee payment plan,
and where do you prefer to do both? And why?

Do you also pay for additional services such as ringtone, i’game, TV, etc. How mwuch
do you pay for them monthly?
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Dear friends,

We’ d highly appreciate your help in supplying the relevant information led
by the following questions. This survey is part of the study “A Comparative
Study of Cell Phone Consumption Behavior of American and Chinese College
Students” by Center for Global Marketing from University of International
Business & Economics (UIBE), Beijing, China.

Your answer will be kept confidential only for our academic study. Please
answer the following questions carefully and independently, since your
answers will determine the accuracy of the survey findings.

There are two parts in the questionnaire. Please be careful not to overloock

any questions.
Questionnaire
About the cell phone you” re using currently:

1. Since when have you began to use cell phone?

(1) less than one year ago (2) 1-2 years ago (3) 2-3 years ago

(4) 34 years ago (5) 4-5 years ago (6) more than 5 years ago
2, How many cell phones have you used so far?

(1) one (2) two  (3) three

(4) four  (5) five (6) more than five
3+ How long have you used your incumbent cell phone?

(1) less than one year ago (2) 1-2 years ago (3) 2-3 years ago

(4) 3-4 years ago (5) 4-5 years ago (6) more than 5 years ago
4, What’ s the brand name of your incumbent cell phone?

(1) Nokia  (2) Motorola (3) Samsung (4) SonyEricsson

(5) LG (6) BenQ (7) UTStarcom (8) Blackberry
(9> Palm (10) Kyocera (11) Sanyo (12) Panasonic
(13) NEC (14) Philips (1%) Bird (16) lenovo

© (17) Haier (18) Amoi (19) CoolPAD (20> TCL

(21) Dopod (22) Okwap (23) Pantech  (24) SK

(25) Other (please specify)
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5.

6.

7.

8.

9.

10‘

How much did you pay for your incumbent cell phone? The clogest answer is:
(1) 850 (2> 3100  (3) $200 (4> $300 (5) $400 (6) $500

(7) $600 (8) $700  (9) 3800 (10) $300 (11D $1000

(12) more than $1000 (13) cell phone for free with a contract

How much do you usually have to pay for your cell phone membership fee
(monthly}? The closest answer is:

(1) $19.99 (2) $29.99 (3) $39.99 (4) $49.99

(5) $59.99 (6) $69.99 (7) $79.99 (8) more than $79.99

(9) family plan $___ for___ cell phones

How did you manage to pay for your cell phone?

(1) financed by your parents (2) with your part-time job income

(3) given as a gift (4) cell phone for free with a contract

(5) other{please specify)

How do you manage to pay for regular membership fees?

(1) financed by your parents

(2) with your part-time job income

(3) other(please specify)

What kind(s) of cell phone system(s) are you currently using ?

(1) GSM (2) CDMA

(3) Dual Mode (GSM/CDMA in one cell phone)

(4) 3¢ (3" Generation, providing utilities such as website surfing,
e-commerce, Mobile TV, etc,)

(5) PHS (Personal Handy Phone System)

If your incumbent cell phone is of 3G, do you use utilities such as;
(Only for 3G users. You may select more than one choice below, but no

more than 3}

(1) Mobile TV (2) GPS positioning (3) Mobile Banking Service

(4> i’ game (5) Mobile QQ/MSN (8) website surfing

(7) e-mail (8) office software (9) WIFI

(10) other(please specify)

11, Besides making calls, do you also enjoy utilities such as:

(You may select more than one choice below, but no more thap 3)
(1) text messaging (2) voice messaging (3) MMS
{4) cameras (5) memo (6) handwriting
{7) downloading ringtone or pictures  (8) built-in games

(9) MP3 (10) Mp4 (11) FM radio
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(12) color screen (13) Bluetooth (14) infrared radiation
(15) USB interface (16) memory card or other memory devices
(17) PC synchronization (18) other(please specify)
12, On monthly basis, do you send more text messages than making more cell
phone calls, or the other way round?
(1) Making more cell phone calls
(2) Sending more text messages
(3) Almost the same
13. How often do you use text messaging?
(1) many times a day (2) once a day
(3) several times a week  (4) none
14, In comparison with making cell phone calls, sending text messages:
(You may select more than one choice below, but no more than 3)
(1) can help express emotion more effectively
(2) can help communicate more efficiently
(3) can help save communication fee
(4) can be more costly
(5) more time consuming
15, How often do you use voice messaging?
(1) frequently (2) sometimes (3) seldom (4) none
16+ How often do you participate in contests by cell phone?
(1) frequently (2) sometimes (3) seldom (4) none
17. If you have a plan to replace your cell phone with a new one , when will
you do it?
(1) within 3 months {2) in 3 -6 months
(3) in 6 months -1 year (4) in 1-2 years (5) 2 years later
18. When you buy cell phones, how important is each of the following attributes
to you? Please rank the most important three:

(1) price (2) quality (3) styling
(4) features (5) brand name (6) after-sale service

first second th

ird
LR B

Your choices

19. If you are going to get a new cell phone, what price level would be
acceptable to you? The closest answer is:

(1) $50 (2) $100 (3) $200 (4) $300 (5) $400 (6) $500
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(7> $600 (8) $700 (9) $800 (10D $900 (11) $1000
(12) more than $1000 (13) cell phone for free with a contract
20, Which index of quality do you think is most important?
(1) Time length of battery usage
(2) communication quality (3) stability
(4) dust-proof/water-proof/shock—proof
21, Which index of styling do you think is most important?
(1) model (2) color (3) weight (4) screen
(5) keyboard (6) size (7) material (8) other(please specify)
22, Which model do you prefer most?
(1) bar type (2) folder type (3) overthin
(4) flip type (5) swing type (6) other(please specify)
23, When you buy a new cell phone, what other utilities do you expect besides
making calls? (You may select more than one choice below, but no more than
3
(1) text messaging (2) voice messaging (3) MMS
(4) cameras (5) memo (6) handwriting

(7) downloading ringtone or pictures  (8) built-in games

(9) MP3 (10) MP4 (11) FM radio
(12) color screen  (13) Bluetooth

(14) infrared radiation (15) USB interface

(16) memory card or other memory devices

(17) PC synchronization (18) Mobile TV

(19> GPS positioning (20) Mobile Banking Service
(21) i’ game (22) Mobile QQ/MSN

(23) website surfing (24) email

(25) office software (26) WIFI

(27) other(please specify)
24, Which brand of cell phone do you prefer most?

(1) Nokia (2) Motorola (3) Samsung (4) SonyEricsson
(5) LG (6) BenQ (7) UTStarcom (8) Blackberry
(9) Palm (10) Kyocera - (11) Sanyo (12) Panasonic
(13) NEC (14) Philips (15) Bird (16) lenovo

(17) Haier (18) Amoi (19) CoolPAD (20> TCL

(21) Dopod (22) Okwap (23) Pantech (24) SK

(25) Other (please specify)
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25, What specific after-sale services do you expect to have?
(You may select more than one choice below, but no more than 3)
(1) warranty (2) paid repair
(3) free tele—consultancy (4) website consultancy
(5) software upgrading (6) download ringtone/picture/game data
(7) cell phone cosmetics (8) parts retail
(9) replacement cell phone available when one’ s cell phone is under repair

(10) other{please specify)
Basic Personal Information:

26. Your gender:
(1) male (2) female
27, Your age:
(1) 18-2lyears old (2) 22-24 years old (3) 25-27 years old
28. Your monthly living expenses (except house rental and gas, insurance,
maintenance for car) amount to:
(1) within $200 (2) $200—8$399 (3) $400—$599
(4) $600—3$799 (5) $800—$999 (6) $1000—$1199
(7) $1200—3$1399 (8) more than $1400
29, Name of your school:
(1) University of Texas at San Antonio
(2) University of Ingiana (3) University of Minnesota

{4) University of Maryland (5) Other{please specify)

The end. Thank you very much!

Please save and then e-mail to hongjull22@126. com.
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