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Abstract

With the rapid development of Chinese economy, Chinese tourism developed rapidly.
Meanwhile  The development of the tourism industry is also widespread attention to the
various regions of the country. Tourism investment has grown rapidly, resulting in the
increadingly intense competition among the regions.

Hebei province's tourism industry has been developing rapidly, but Compared with the
tourist province, there is still a big gap. Tourism resources and the status of the province is
still not commensurate. Geographical imbalance in development, weak in the competitiveness
of enterprises, insufficient marketing, personnel, insufficient capital investment and other
issues, These problems severely constrain the overall competitiveness of the tourism industry
in Hebai.

In this paper, multi-disciplinary knowledge are to be used . Fully absorbing and drawing
on the basis of previous results it analyzes the competitiveness of the tourism industry in
Hebei .First, The paper introduced some related domestic and foreign researches about
tourism industry competitive ability. And it analyzed the development actualities of Hebel
Province's tourism and compared it with other provinces. Then it mainly analyzed the
competition environments from PEST environment and competition stakeholders and
consumer demand characteristic. Based on the above, it evaluated the tourism resources
and analyzed the key affection factors .Finally it proposed seven development strategies

to promote industry competition abilities.
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